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Opening up has consistently been a pivotal aspect
of China’ s development. Vigorously attracting and
leveraging foreign investment is a crucial component
of China’ s high-level openness. Actively absorbing
and utilizing foreign capital has become a significant
feature of China’ s economic development in the
new era.

In November 2023, President Xi Jinping sent a letter
to the sixth China International Import Expo (CIIE)
stating that China will continue to be an important
opportunity for global development, and will
firmly advance high-standard opening up and work
for an economic globalization that is more open,
inclusive, balanced and beneficial to all.

In recent years, China has consistently achieved
historically high levels of foreign investment inflows,
with investments from various source countries
experiencing widespread growth. The structure of
foreign investment continues to optimize, propelled
by the significant stimulating effect of large-scale
projects. The confidence of foreign investors in and
commitment to China underscores the exceptional
resilience and immense attractiveness of the Chinese
market. According to a survey by the United Nations
Conference on Trade and Development, China ranks
among the most appealing investment destinations
globally. “2023 Q1 Survey Report on China’ s
Foreign Investment Business Environment”

released by China Council for the Promotion of
International Trade indicated that over 80% of
surveyed foreign enterprises anticipate that the
investment profit margin in China will either remain
steady or increase this year. Furthermore, over 90%
of respondents expect the investment profit margin
in China to either remain steady or increase over
the next five years. China continues to be a global
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hotspot for investment.

To implement the important decisions and
arrangements of the Party Central Committee and the
State Council regarding more vigorously attracting and
utilizing foreign capital, China has actively organized
the ‘Invest in China Year’ investment promotion
activities this year. These efforts aim to advance
a high-level openness, promote exchanges, and
enhance cooperation. The “Invest in China Year”

series of activities are themed around “Invest in
China, jointly creating a beautiful future of openness
and prosperity.” They coordinate resources from

various parties to normalize, serialize, and diversify
investment promotion. The core focus is on building
platforms, facilitating channels, and facilitating
precise connections to fully showcase investment
opportunities across the country, highlighting the
golden brand of “Investin China” .

While conducting the “Invest in China Year” series
of activities, China will continue to advance the
liberalization of market access for foreign investment,
steadily expand institutional opening-up, and strive to
create a business environment characterized by market
orientation, rule of law, and internationalization.
Leveraging various open platforms, efforts will
be made to achieve a higher level of investment
liberalization and facilitation, providing a better
development platform for the landing of foreign
investment projects. The focus will be on harnessing
the specialized task forces for key foreign investment
projects, offering comprehensive lifecycle services to
assist foreign enterprises in deepening their presence
in the Chinese market and seizing new opportunities.

To enhance better understanding of the investment
and business environment in China among New
Zealand enterprises and to promote the facilitation
of bilateral trade and investment, CCCNZ drafted
this “Invest in China Handbook” . This handbook
focuses on New Zealand Enterprises’ success stories
and experiences sharing, while introducing China’ s
business environment characterized by market-
oriented practices, adherence to the rule of law, and
internationalization. It is hoped that this Handbook
will be helpful for foreign enterprises and investors.
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Time flies by, and a world of changes has occurred.
China Chamber of Commerce in New Zealand has been
established for 21 years so far. Since its establishment
in 2002, the Chamber of Commerce has received strong
support from the Chinese Embassy, Consulate General
and Economic and Commercial Office in New Zealand,
leading all members to work together to create a better
future, playing an important role as a bridge between
China and New Zealand. Over the past 21 years, China
Chamber of Commerce in New Zealand has vigorously
promoted economic and trade exchanges between
China and New Zealand, enhanced the integration
and development of Chinese-funded enterprises
in New Zealand, strengthened communication and
mutual assistance among members, and promoted
communication and cooperation between local
member enterprises in New Zealand and Chinese
enterprises, and assist New Zealand local companies
to better understand and integrate into the Chinese
market and expand their business in China.

Members of the Chamber of Commerce include many
subsidiaries and investment companies of Chinese
state-owned enterprises in New Zealand, subsidiaries
of well-known Chinese private enterprises in New
Zealand, subsidiaries of well-known local enterprises
and multinational enterprises in New Zealand, as well
as a number of local Chinese enterprises. Members
are involved in various fields such as New Zealand’ s
finance, dairy, tourism, aviation, shipping, forestry,
education, technology and insurance. The China
Chamber of Commerce in New Zealand is such a big
stage that brings together elites from China and New
Zealand to unite everyone’ s wisdom and strength.

The Chinese government attaches great importance to
the use of foreign capital. Since this year, the Ministry
of Commerce of China has actively held the “Year of
Investing in China” promotion activities to promote
high-level opening up and enhance cooperation. Many
exchanges of high-level and non-governmental visits
between China and New Zealand have promoted
the flow of capital and personnel and the prosperity
of business. Although China and New Zealand have
different views on some issues, both sides regard

PRESIDENT S QUOTE

the other as a partner rather than an opponent,
and an opportunity rather than a threat. It is on the
basis of “seeking common ground while reserving
differences” that the two countries can transcend
differences, and carry out friendly exchanges and
cooperation. The history of exchanges between China
and New Zealand proves that differences should not
define bilateral relations. What matters is mutual
respect and win-win cooperation.

On the occasion of the “Year of Investing in China”
and the 21st anniversary of the establishment of the
Chamber of Commerce, we hope to continue to seek
common development and share prosperity with all
members!

— Qi Jun,

President of China Chamber of
Commerce in New Zealand

O
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1.1.1 Introduction

Fonterra is a global dairy nutrition co-operative
owned by 8,300 farmers. Our dairy products are sold
in about 120 markets around the world. Amongst
these, China is our largest and most important
strategic market. We are committed to delivering
sustainably produced, high-quality and nutritious
dairy products to our Chinese customers, through
our dairy ingredients and foodservice businesses, as
well as our consumer brands.

Fonterra’ s China story has its beginnings 50 years
ago in 1973, when the first New Zealand dairy
delegation visited China. In 1982, our predecessor
company - the NZ Dairy Board - established a wholly
owned branch in Hong Kong named Anchor Foods
(HK) Ltd and began exporting ingredients to China.

In the intervening decades, dairy consumption in
China has grown significantly, reflecting the growing
awareness amongst Chinese consumers of the
nutritional benefits of dairy. Today, our operations in
the Greater China region support over 600 jobs, with
300 of these being at our head office in Shanghai. We
also work with three third party manufacturers, have
five application centres, one innovation centre, and
two joint ventures.

e (3)




EigBATMRARL. —PMelFR oM™ E

wilb,
1.1.2 &I 4ARE

HEZIESE (NZMP) ABRIERAT
EMEAMUEZHAE, NZMPAFEIZE3000
MrEm, AEERFR (R4, FF. A,
BERE. WRTIEZMELT) E5TEHAM. 18
RATEPEREZREEIERE (Anchor)
Zi# (Anmum) F=1a (Anlene) , BIE
BRI RIE U KEBIT 13000 IEHE,

‘RiEEFLVISEWLMUE” (Anchor
Food Professionals) #imhE_FEHIREIX
RS S, AFPARIRERS ST A LR
HERE. GRATRERENIT RMERA
2. AFPHZILmEIEEM. TraflZt. &
MMNEIRRSEFEGEEGEEIIE. M
BT NEELLFEXFNANE RS, UK S
F#, f0Tiger Attitude. TayukiFAHEZKo

BERAFE BT P A SER )T N R ER
TREXEVPETRUEBRAL R, SELHK
. BRE. 245, EEBRMEXRK, XE
Gk P ERERABBE25000K1E, BF
REFFFIZA000K Fl 15,

AAREM XM FIERARIRARS Ak 55K
EXEE, AFPHIERERNPESHENRE
W ATBEES R AFPRIE KABRIIE
T AREFE =AW HIEBECE, R
HRERTE — — LT RN H R KRV 1719
o

@ e

1.1.2 Business Components

New Zealand Milk Products (NZMP) is Fonterra’s
ingredients business. NZMP manufactures more
than 3,000 products, including many specialty
ingredients tailored for our major customers - such
as Mengniu, Yili, Bright, Want-Want, Milkland and
Cheerston. Fonterra’s Chinese Consumer Brands
include Anchor, Anmum and Anlene, which are sold
via major e-commerce channels as well as in more
than 13,000 stores.

Anchor Food Professionals (AFP) is Fonterra’s
foodservice business. AFP provides high-quality,
fit-for-purpose dairy products and solutions to
foodservice businesses and professionals. AFP’ s
core offerings include butter, creams, and cheeses.
Our foodservice customers range from well-known
brands like BreadTalk, Guangzhou Restaurant, and
Champion Pizza, to newly emerging brands such as
Tiger Attitude, Tayuki Tea and Goodme Tea.

The China Strategic Accounts business unit also
provides solutions to dozens of global restaurant
chainsin China,including Pizza Hut, KFC,McDonald’ s,
Starbucks and Dominoes. These strategic accounts
have over 25,000 stores across China, with roughly
4,000 new stores opened annually.

Greater China is the most important region for
Fonterra’ s foodservice business, and AFP has the
mission of becoming the partner of choice for
China’ s premium foodservice professionals. AFP’ s
growth strategy focuses on expanding the geographic
reach across Tier 3 cities in China, whilst continuing
to hold and strengthen its strong share of wallet in
Tier 1 and 2 cities.

1.1.3 Strategy

Innovation is a common theme of Fonterra’s
history and success in China and we are always
looking at innovative ways of using dairy products
in local cuisine. For example, Fonterra has launched

‘Cheese Pro’, which is a mix of cream and cheese
that helps our customers save time when making tea
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macchiatos.

Fonterra focusses on driving its Chinese innovation
from within the market. To achieve this, we have five
Fonterra Application Centres (FACs) with a total team
of 50 AFP chefs throughout the country. These serve
as R&D locations so that we can better meet local
customer needs and consumer preferences. Technical
experts and experienced chefs are stationed at each
FAC. The centres help to create interactive, hands-
on experiences for customers through product
development seminars, demonstrations, and virtual
live teachings.

For example, our FAC in Chengdu employs 7 staff,
including two innovation chefs. Every year, the
Chengdu FAC holds about 30 product demonstration
events for Southwest China customers from Sichuan,
Chongging, Guizhou and Yunnan. The Chengdu FAC
is primarily focused on serving the needs of our
bakery customers.

In April 2023 Fonterra opened its fifth application
centre in Shenzhen. As Shenzhen is where many
of China’s leading beverage customers are
headquartered, the centre is focused on beverage
applications for our dairy products. China is a highly
competitive beverage market, with consumers
constantly seeking the next best drink. Last year,
1,400 new kinds of non-alcoholic beverages were
launched in China by key tea and beverage brands.

We also conduct research and development at the
Fonterra-ACC Shanghai Innovation Centre. This
centre is focused on bringing Fonterra closer to the
changing preferences desired by Chinese consumers,
and helps to ensure that the business can develop
new products which meet market needs faster and
more efficiently.

Sustainability is another strategic focus for Fonterra,
and our sustainability strategy is enhanced through
collaborations in China. For Fonterra, our pasture
based, grass fed system ensures that we have one of
the lowest carbon footprints globally for dairy. This
means that we are well placed to support China’s

s (1)
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overall emission reduction targets and the efforts
of our customers to lower their carbon footprints
across their supply chains.

Our grass-fed position and New Zealand provenance
resonates strongly with customers and consumers
in China. In China, we have been working closely
with our customers, industry associations and
government authorities, to launch campaigns to
increase sustainability awareness and enhance
sustainability development. In July last year we
jointly launched a white paper titled the “The
Science behind Grass-fed” with a key paediatrics
customer. The paper supports to raise the awareness
of the benefits behind New Zealand’ s grass fed milk.

We are also seeing an increase in demand related to
health and wellness related products in China, and
in response we are developing new products which
seek to support immunity and cognition.

1.1.4 Looking Ahead

Over the next few years, we will continue to
strengthen our core business in line with Fonterra’ s
strategy. This will mean further growing our
foodservice business by entering more tier 2-3 cities,
enhancing our products through investment in
innovation and continuous menu development, and
strengthening our offerings in Chinese cuisine. For
our consumer business, we will continue to develop
the premium feel of our brands, and focus on niche,
high value categories. For our NZMP business, we
will continue to leverage our IP to offer new, high
value ingredients. This will be particularly focused
on probiotics in the sports/active lifestyles and
paediatrics categories, and on new functionalities
targeting health and immunity post-COVID-19. Lastly,
we will continue to promote the goodness of dairy
and leverage the health and wellness trend to meet
the nutritional needs of consumers.

Over the long term we are optimistic about the
opportunities for Fonterra in China. China is
the world’ s top market for dairy imports and
the country’ s consumption of dairy products is
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continuing to grow, underpinned by strong economic
growth, and favourable demographic changes, such
as urbanisation.

The local Chinese dairy sector is continuing to go
from strength to strength, and with forecast growth
in consumption levels, imports will remain an
important part of the mix for the foreseeable future.
Looking at the economic environment in which
we’ re operating, we expect the rise of people’s
disposable incomes will see more spending on
health products, such as dairy, especially now with
the increased awareness of the goodness of dairy
and Chinese Government targets for recommended
dairy consumption. We also know that consumers
are looking for more innovative products as they
‘trade-up’ in tastes.

At Fonterra, we are well positioned to meet this
demand. Our goal now is to become the preferred
innovation partner for domestic dairy customers.
China is a very important source of innovation and
an important part of the global industry value chain.
Innovation, sustainability, and efficiency have seen
us succeed over the past 50 years and we firmly
believe these will continue to underpin our path for
future growth. What the last few years has shown us
is that good co-operation, with both our customers
and colleagues in China, is the foundation of a strong
and thriving business. Fonterra has a long history
in China, and we remain deeply committed to the
market. We’ re excited to see what the future holds.

s (1)
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Zespri International Limited is the world’ s largest
marketer of kiwifruit, selling kiwifruit in more than
50 countries and regions. Our purpose is to help
people, communities, and the environment around
the world thrive through the goodness of kiwifruit.
Our mission is to create sustainable long-term value
for kiwifruit growers, by offering consumers the
world’ s leading portfolio of branded kiwifruit 12
months of the year.

Why China. Zespri’ s initial entry into the greater
China region was through Chinese Taiwan and Hong
Kong. Zespri’ s experience of the strong demand
from local consumers in those markets for Zespri
kiwifruit gave us confidence in the potential of the
mainland Chinese consumer. In 2008 we opened
our first mainland office in Shanghai. At the time
China accounted for only 3 percent of Zespri exports
but has grown rapidly to account for more than 25
percent of Zespri’ s total business. In 2022, Zespri’ s
exports to the greater China region (including
Taiwan, Hong Kong and Macau) reached NZ$1 billion.
Total volume was 130,000 tonnes of which mainland
China accounted for some 100,000 tonnes - 85% of
which is Zespri’ s SunGold™ variety. Today Zespri has
more than 100 staff across greater China network in
Shanghai, Beijing, Guangzhou, Chengdu and Taipei.
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Partners. The success of our business and the
continued success of our partnershipsin China is due
to the strength of the Zespri ecosystem in China. Our
key distribution partners continue to be Joy Wing
Mau and Good Farmer while our top retail partners
include Pagoda, Sam’s Club, Xianfeng, Benlai
JD.com. On the supply chain side we have worked
very closely with our warehouse provider VX and our
customs clearance partner PFS Sinotrans. Without
their support the Zespri brand would not have had
the same level of success in the China market.

Major milestones

1997. Set up Taipei office, the first in the greater
China region.

2008. Zespri opened the first mainland China
office in Shanghai.

2014. Establishment of the joint New Zealand-
China kiwifruit research laboratory, with
Zespri’ s innovation partner Plant and Food
Research (PFR) and the Sichuan Province
Natural Resources Science Academy (SPANRS).
The agreement signing was witnessed by
President Xi Jinping during his visit to New
Zealand.

2016. Became importer of record in mainland
China, further strengthening Zespri’ s strategic
partnerships with local supply chain partners.

2018. Set up warehouse hubs in Beijing,
Shanghai and Guangzhou to supply Zespri fruit
direct to key retail customers.

2021. Established 3-year research programme
in Chengdu exploring the feasibility of growing
Zespri branded kiwifruit for 12-month supply
to Chinese customers

2021. Jointly set up the Kiwifruit Breeding
Centre with Plant and Food Research, to drive
faster innovation creating healthier, better
tasting and more sustainable varieties.
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2021. Accredited by China Customs as an
Advanced Certified Enterprise under the
Advanced Economic Operator programme,
facilitating faster customs clearance.

2021. Partnered with China Nutrition Society
on nutrition education and jointly released the

“2021 White Paper on Healthy Diet for White-
collar Women in China”.

2022. Launched Zespri RubyRed™, offering
Chinese customers a new red variety to add to
Zespri’ s portfolio of Gold and Green kiwifruit

2023. Inaugurated new reefer service to Shatian
Port in Dongguan, Guangdong reducing
customer delivery times to just 11 days. This
year Zespri will operate 25 reefer services to
three ports - Shatian, South Port in Shanghai
and Damaiyu Port in Taizhou Zhejiang.

Challenges. When Zespri first entered the
mainland China market, we weren’ t sure of China’s
future direction. China was then a very small
market for Zespri with high tariffs. We also had
ongoing issues which have made us very nervous,
particularly around understanding the rules of trade,
and around IP protection in the market. There was
also widespread counterfeiting of our brand. More
recently there has been the spread of unauthorised
planting of our protected SunGold variety. This is
a serious issue for Zespri and we are committed
to taking action to protect the interests of our
consumers and customers to ensure that they only
get the best quality genuine, safe Zespri product
going forward.

Prospects. Despite these challenges we have
been aware of the long-term potential of the China
market for our kiwifruit. We’ ve continued to invest
and build relationships with our customers and grow
demand for our kiwifruit. Over the years, we set up
local offices and hired some amazing local talent.
The New Zealand-China Free Trade Agreement came
into force in 2008 and since then kiwifruit tariffs have
been gradually reduced to zero. This has been a
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great help in making Zespri Kiwifruit more accessible
to Chinese consumers. More recently we became
Importer of Record where Zespri is responsible for
importing the fruit. This has also helped bring us
closer to the market and to our customers and all of
those who manage the rules of trade in China.

We have also invested in our own coolstore network
to service our direct customers. Over the last few
years of the Covid pandemic, that become critically
important as the pandemic has created a lot of
disruption with our supply chains both coming into
China and across China. We worked closely with our
local partners and we have managed to overcome
these issues and move ahead really well. With the
ending of the pandemic we can go forward with
more confidence and invest and create value for
Zespri and our partners in China.

Fruit sector trends. The key consumer trend
has been towards quality and this has helped drive
Zespri’ s growth in the market. The big increase
in imported fruits has also built expectations that
some fruits including kiwifruit should be available
all year around. Zespri has the ambition to do just
that so that we can have a great quality, safe piece
of kiwifruit for our consumers every day of the year.
We are currently doing research into the feasibility
of local production and a final decision would be
made subject to the support from our New Zealand
kiwifruit growers.

There has also been big changes in the occasions
how and where fruit is consumed in China. For
example, Zespri has become very popular as a
gifting item during Chinese festivals. Because people
like to give something which is good and healthy for
others Zespri fits in perfectly. We have adapted our
offering and our packaging to make sure it is easy for
our Chinese consumers to choose us and make this a
healthy gift of choice.

Zespri is also very much committed to driving
innovation in the fruit sector. Last year Zespri started
with our Zespri RubyRed kiwifruit. This new variety
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has been very well received and has been successful
in helping Zespri reach new younger consumers.
The supply of Zespri RubyRed will increase over
the next few years as production ramps up in New
Zealand and we are very excited about the variety’ s
opportunities in China.

Next 50 years. China’s rapid development has
seen the transformation of Zespri’ s business and
China is now our single largest country market.
Looking at the next 50 years, Zespri is even more
committed to continuing to invest and grow in the
China market by delivering the best quality kiwifruit
to Chinese consumers and to continuing to make
really positive contributions to Chinese communities.




MCis New Zealand’s
biggest litigation firm.
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Trusted for more than 100 years as the Office of the
Crown Solicitor at Auckland, MC is one New Zealand’s
most highly-experienced and established law firms.

We provide advice to both private-sector clients and major government
departments including: Immigration NZ, Ministry of Business, Innovation and
Employment, Customs, Ministry of Education, Commerce Commission and

the Financial Markets Authority.

Advising both government and commercial clients gives MC a unique and
specialised perspective, and our clients benefit from our deep understanding
of New Zealand’s regulatory framework.

Whatever is needed, MC has a team of experts, fluent in multiple languages,
who will work out the best way to apply the law to help you achieve your goals.
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1.3.1 Introduction

ZURU was founded in 2003. Zuru Toys, Zuru Edge and
Zuru Tech are the three vital pillars of the company,
spanning across toys, fast moving consumer goods,
and construction. Cutting-edge software and
technology runs through all arms of the businesses
where innovative manufacturing systems amplify
Zuru’ s success.

1.3.2 Market Sector

ZURU is on a quest to reimagine tomorrow. Founded
2003, ZURU Group has rapidly grown and now
spans three core divisions—ZURU Toys, ZURU Edge
(consumer goods) and ZURU Tech (construction).
Known for its cutting-edge software and world-
leading automation and manufacturing systems,
ZURU is well placed to continue building its
reputation as one of the fastest-growing and most
disruptive companies in the world.

About ZURU Toys. It all started in with Guangzhou
manufacturing for Zuru Toys in 2003 and since
has become one of the largest toy companies in
the world, known for its innovation, creativity and
disruption through automation. Inspired by children
and imaginative play, Zuru Toys distributes to
major retailers in over 120 countries bringing joy to
millions of families all over the world with brands
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such as Bunch O Balloons™, X-Shot™, Rainbocorns™,
Robo Alive™, Smashers™, 5 Surprise™ and Pets
Alive™ along with partnerships in the entertainment
industry: Nickelodeon, Disney, Universal Studios and
DreamWorks.

About Zuru Edge (Consumer products). Zuru Edge
is disrupting traditionally mature consumer goods
categories and building new generation brands
to better serve modern consumers. Arguably the
fastest-growing consumer goods company in the
world today, Zuru Edge has a key focus on building
tomorrow’ s brands across five key sectors—Pet
Care, Baby Care, Personal Care & Beauty, Home Care
and Health & Wellness.

About ZURU Tech (construction). Zuru Tech is
revolutionising the way the world builds to bring
greater flexibility, speed, affordability, quality and
sustainability to the construction industry. Ten years
in the making, ZURU Tech has reinvented every
aspect of the construction process, developing the
world’ s first BIM software that directly connects to
fully automated production. As Zuru Tech pushes
forward, a full-size Giga Factory is already under
construction, poised to become the epicentre of
their revolution.

ZURU GROUP website: https://zuru.com/,

Email: info@zuru.com
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1.4.1 Introduction

Fisher & Paykel Healthcare is an internationally
renowned multinational medical device
manufacturing company headquartered in Auckland,
New Zealand. It is primarily dedicated to the
research, development, design, manufacturing, and
sale of products for respiratory therapy, emergency
care, surgical procedures, and the treatment of sleep
apnea.

Product innovation has consistently been the key to
its success. Since the development of the world’ s
first respiratory humidifier in 1969, Fisher & Paykel
Healthcare has continuously invested in the ongoing
development and innovation of its products. It has
been globally recognized as a leader in the field of
respiratory humidification for 54 years.

Over the past two decades, the company has
continually innovated and developed a range
of new medical devices and clinical application
technologies. This includes high-flow respiratory
therapy, humidification applications in non-
invasive ventilation, and applications in surgical
procedures. These technological inventions and
product developments have changed existing
clinical practices, providing new solutions for clinical
treatment. Currently, the company holds over 380
granted U.S. patents, more than 450 pending U.S.
patent applications, over 1,500 granted patents in
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other countries (including over 120 in China), and
more than 1,300 pending patents in other countries
(including over 160 pending patents in China that
have entered substantive examination).

As of the 2023 fiscal year (April 2022 to March 2023),
Fisher & Paykel Healthcare reported a revenue of
NZD 1.58 billion (approximately CNY 7.1 billion) and
currently holds a market capitalization of NZD 14.1
billion (approximately CNY 63.5 billion). It is the
highest-valued New Zealand-based company and
a member of the Dow Jones Sustainability Index
FTSE4Good.

The company has a global workforce exceeding
6,500 employees distributed across 53 countries and
regions, with its products sold in over 120 countries
and regions. Calculated by market sales share, North
America accounts for 43%, Europe 27%, the Asia-
Pacific region 25%, and other regions 5%.

Fisher & Paykel Healthcare established a wholly-
owned subsidiary in China in 2006, located in
the Guangzhou Science City. This subsidiary is
responsible for the import, distribution, promotion,
technical support, and after-sales services of Fisher
& Paykel Healthcare’ s medical device products in
mainland China. In 2022, the company established
its third global manufacturing base in the Sino-
Singapore Guangzhou Knowledge City.

1.4.2 Product Application

Invasive ventilation: Invasive ventilation
is a mode of respiratory support that replaces
spontaneous breathing in neonates and infants,
with an artificial airway such as an endotracheal
tube. Delivering heated and humidified gas is
widely recommended and practiced during invasive
respiratory support of neonates and infants.

Noninvasive ventilation: Noninvasive
ventilation (NIV) is the delivery of respiratory
pressure support via a mask and may be used to
treat respiratory failure, such as chronic obstructive
pulmonary disease (COPD). A ventilator may
generate positive pressure to assist with inspiration

and expiration.
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Optiflow nasal high flow therapy: oOptiflow
nasal high flow provides respiratory support to your
patients by delivering heated, humidified air and
oxygen at flow rates up to 70 L/min via an Optiflow
nasal cannula and a system.

Surgical technologies: Our products provide
warming and humidification for carbon dioxide
gas used in surgical procedures. This helps protect
patients from hypothermia, minimize postoperative
pain, reduce the risk of local infections during
surgery, prevent tissue surface adhesion, and lower
the risk of cancer metastasis.

CPAP therapy: We have a range of positive
pressure ventilators and mask products designed for
treating Obstructive Sleep Apnea (OSA). Our masks
are renowned for their comfort, simplicity, and user-
friendliness, which is crucial for improving treatment
compliance. Our patient management and support
tools provide a meticulous experience, making
patients more willing to undergo and adhere to the
treatment.

Home respiratory support: To enhance
patients’ quality of life and reduce the need for
hospitalization, we apply the experience and
technology gained from in-hospital treatments like
nasal high-flow therapy and non-invasive ventilation
to home environments and long-term care settings.
Fisher & Paykel Healthcare’s myAirvo home
respiratory humidification therapy device provides
heated humidification therapy, oxygen therapy, and
other respiratory support for patients with chronic
respiratory conditions such as chronic obstructive
pulmonary disease (COPD) or bronchitis.

1.4.3 Fisher & Paykel with China

Fisher & Paykel Healthcare’ s history of engagement
with China dates back to 1985 when a New Zealand
government delegation visited China and presented
12 Fisher & Paykel MR500 respiratory humidifiers as
a gift to the Chinese government. These humidifiers
were transferred by the Ministry of Health to Beijing
Union Medical College Hospital and Beijing Jishuitan
Hospital for use. The first CEO of Fisher & Paykel
Healthcare, Mike Daniell, who was then a 29-year-old
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engineer, was responsible for installing and training
staff at these two hospitals.

Fast forward to the early 2003, Fisher & Paykel
Healthcare established a representative office in
Guangzhou, coinciding with the outbreak of the SARS
epidemic. Through extensive clinical training and
academic promotion, we introduced the advanced
concept of optimal humidification at 37°C/44mg/L
to the emerging critical care medicine community
in China. In 2006, a wholly-owned subsidiary
was established in Guangzhou, responsible for
the import, distribution, promotion, technical
support, and after-sales services of Fisher & Paykel
Healthcare’ s medical device products in mainland
China. Over the past seventeen years, we have
collaborated closely with renowned international
and domestic respiratory manufacturers, providing
respiratory humidification system products for
compatible ventilator use. Simultaneously, we have
been promoting advanced heated breathing circuit
products and synchronously introducing nasal high-
flow therapy technology worldwide. The application
of these technologies and products has played a
crucial role not only in the treatment of patients
during the COVID-19 pandemic but also in everyday
clinical practice.

While traditionally Fisher & Paykel Healthcare’s
business has focused on North America and Europe,
the Chinese market is the fastest-growing and
significant market segment, serving as a crucial
support for the company’ s global strategy. China
is not just a market for our products but also an
integral part of our global supply chain.

In the post-Covid-19 era, the company continues to
fulfill its commitment to investment in China. In 2022,
construction began on the third global manufacturing
base in the Sino-Singapore Guangzhou Knowledge
City, representing a localization strategy to break
through barriers in the domestic medical equipment
product procurement catalog and better integrate
into the national development strategy of mutually
promoting a new pattern of dual circulation. This
initiative provides continuous momentum for

sustainable growth in the Chinese market.
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MIEPAY NZ LIMITED is a financial services company established in 2016, headquartered in Auckland, New Zealand,
and has successfully listed on the Australian market. As an official partner of UnionPay, VISA Master, WeChat,
Alipay, Paypal, and PoLl, the company offers comprehensive cross-border mobile aggregated payment services
through its team (IEPAY), a multi-merchant e-commerce platform (IE MALL), and a merchant self-established store
platform (ESHOP). The company has successfully served over 2000 local merchants and chain enterprises, with its
business extending across New Zealand and Australia.

. 096006545 ¢ www.mypaynz.com MY C4,14-22Triton Drive, Rosedale, Auckland 0632, New Zealand
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1.5.1 Introduction

LES MILLS is a global leader in the fitness industry,
originating from New Zealand in 1968. As a super IP
in the field of sports and health, LES MILLS group
fitness is popular in more than 100 countries around
the world.

LES MILLS brand was founded in 1968 by Les Mills,
a four-time Olympian and head coach of the New
Zealand track and field team, and since then the
trend of group fitness has swept the world. With
140,000 certified coaches and 22,000 authorized
clubs in more than 100 countries, Les Mills provides
training to millions of fitness lovers worldwide each
week through offline classes, online live streaming,
smart fitness, immersive class experiences and the
“Les Mills+” streaming platform.

Since entering China in 2014, Les Mills China has
worked with more than 2,000 partners, including
mainstream fitness chain brands in the market such
as SUPERMONKEY, LEFIT, WILLS, OXYGYM, PURE, as
well as well-known companies and online platforms
such as Adidas, Vipshop, China Mobile MIGU, Huawei,
and ByteDance Pico. More than 10,000 certified
instructors nationwide and nearly 1 million fitness
movers attend Les Mills classes every week. Les Mills
China has more than 3 million fans on online media

platforms.
aerEsn (27)
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1.5.2 IP Les Mills IP

LES MILLS LIVE is a global fitness event organized
by Les Mills. After four years, the event will be
relaunched again in 2023, on November 18-19, 8 top
international ambassadors and a team of star trainers
from Les Mills China will gather in Suzhou, China,
and work together to bring a music + fitness carnival
experience to thousands of sports enthusiasts.

THE ONE Competition is an annual large-scale
professional group fitness instructor contest
organized by Les Mills China, aiming to provide
broad, fair and impartial development opportunities
for instructors, and to promote the continuous
progress and development of enhancing the fitness
industry. THE ONE 2023 is divided into three rounds
of auditions, wildcard round and finals, and the grand
finals will be held on November 17th, concurrently
with LES MILLS LIVE 2023.

LES MILLS CHINA ACADEMY was established by
Les Mills China in 2023, bringing together more
than 50 years of experience and resources of Les
Mills International, combined with many years of
local operation experience in China, and adhering
to the educational philosophy of “making fitness
more professional, simpler and more enjoyable”
to provide systematic and professional fitness
education for every fitness club, fitness instructor
and fitness mover.




comvita

1.6.1 &7}

Comvita_r—XRRXARFRERAF, F
197TAFEMAZRIL, BREIEMAEZIESR
SEEH, RERBACYT. AFEIHBAR
HiE - FTRFRISEE (Claude Stratford) #1
e - #R (Alan Bougen) REFABABR
HOERAANNERR, SIAEBERENE
E. W%, ComvitaBRHEZAFEBE. BR
07 85 R AF AV M BN = U AL T
BEEAEKGER MG, B RN
&, ComvitaEERAEZE SR FEBRENFLMF
RAEAET XBIER.

ComvitafE PEBEIRIEF2004F 8 H
—MEHERNEIL, MERREFERKE L
HmHE™ M. ZEX, Comvitalhy BT HZA
TH& EHEMWLS, AR MtFENT S8FEOLE
fEmEm. WBsREE. FmEHEm
BT, UKRSKPHRIESESFMEZEREE
5o ComvitaifEXRIE. HAMESZERIE
KTa LRI TEANEE. Bal, Comvita
FEARFPEMXIAEBZ400MHE Ro

1.6.1 Introduction

Comvita, a natural health products company, was
foundedin New Zealand in 1974 and is publicly traded
on the New Zealand Stock Exchange under the ticker
symbol CVT. The company’ s pioneering founders,
Claude Stratford and Alan Bougen, firmly believed in
harnessing the power of nature to enhance people’ s
well-being and lead healthier lives. Today, Comvita
has established itself as a global leader in Manuka
honey, Propolis, and fresh-picked Olive Leaf Extract
products. Notably, Comvita played a pivotal role in
the development and utilization of medical-grade
Manuka honey.

The journey of Comvita in China commenced in 2004
with the establishment of its first point of sale, which
was soon followed by the listing of products at China
Duty Free. Over the years, Comvita has successfully
expanded both its offline and online sales networks,
strategically venturing into essential channels that
include renowned supermarkets like Ole, Sam’s
Club, Costco, and Citysuper, as well as esteemed
department stores such as SKP and Friendship Store.
Comvita has also established a strong presence on
popular online platforms like Tmall, JD, and Douyin.
Presently, Comvita boasts an extensive Greater China
distribution network, with over 400 points of sale.
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1.6.2 Serving Purpose in China Market

In addition to its expansion efforts, Comvita has
made substantial investments in various aspects
to solidify its presence in the China market.
Recognizing the importance of effective marketing,
the company has allocated significant resources to
promote its products and build brand awareness
among Chinese consumers. Comvita’ s marketing
initiatives encompass both traditional and digital
channels, leveraging strategic partnerships, targeted
advertising campaigns, and engaging social media
content to connect with its audience.

Furthermore, Comvita places a strong emphasis on
investing in its people and environmental protection.
The company recognizes that its employees play a
vital role in driving its success in the China market.
Through training and development programs,
Comvita nurtures a skilled and knowledgeable
workforce, equipped to meet the unique challenges
and opportunities presented by the Chinese market.

Comwvita is also deeply committed to environmental
protection, aligning its sustainability initiatives with
the growing environmental consciousness in China.
The company actively engages in environmentally
friendly practices, such as responsible sourcing,
waste reduction, and energy efficiency measures.
By prioritizing sustainability, Comvita aims to
contribute to a healthier and greener future for both
the Chinese market and the planet as a whole.

1.6.3 Looking Ahead

Comvita remains committed to its Harmony Plan,
which outlines several key sustainability initiatives
aimed at making a positive impact on the world. As
a leader in climate action, Comvita has set a target
to achieve carbon neutrality by 2025. Moreover, the
company assumes the role of kaitiaki, or guardians,
for bees, aspiring to save 100 million bees annually.
Comvita also endeavours to restore ecosystem
balance through native tree planting programs
and seeks to make a positive difference in human
populations worldwide by creating employment
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opportunities and engaging in community outreach
programs.

Looking ahead and in its pursuit of excellence,
Comvita will continue to work closely with the
Chinese government and industry regulators
to establish market standards. By collaborating
with relevant authorities, the company actively
contributes to the development of regulations and
guidelines that ensure product quality, safety, and
consumer protection. Comvita’ s close cooperation
with the government reflects its commitment to
maintaining the highest standards in the China
market and its dedication to fostering a transparent
and trustworthy business environment.

1.6.4 Harmony plan in China, for China

Comvita is working with Miyun District, Beijing to
sign off MoU for Fengjiayu town of bees for breeding
& protection for Chinese bees and initiate plans with
local gov. for biodiversity conservation. Meanwhile,
Comvita is cooperating with IARCASS (H%) to set
up a solid standard for local honey development
through company level, group level to uplift quality
guaranteed. That is fully rely on science and
technology cooperation in China, for China.

Overall, Comvita’s rich heritage, dedication to
nature’ s potential, and commitment to sustainability
position it as a prominent player in the natural
health products industry, both in New Zealand and
on the global stage.
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1.7.1 Introduction

Alpha Group was founded in New Zealand in
1998, renowned as “the last pure land on Earth.”
It is a multinational high-tech conglomerate
with operations spanning five major categories:
pharmaceutical engineering/biopharmaceuticals,
healthcare, new beverages, new retail, and ecological
agriculture.

Alpha Group, based in New Zealand, is a global
health industry group that focuses on researching,
developing, and promoting the use of natural
products as raw materials (such as medicinal
edible fungi, natural plants, authentic medicinal
materials, marine organisms, and nutritional fruits
and vegetables). Led by Professor Yihuai Gao, a
Chinese scientist, it integrates research, education,
production, sales, and service in the field of natural
medicines and health products. Currently, Alpha
Group has business operations in more than 20
countries and regions globally. In China, the Alpha
science and technology parks have expanded to
Fuding, Ningde, Changbai Mountain in Jilin, Anji in
Zhejiang, and Gutian in Ningde. Its presence in the
Southeast Asian market is rapidly growing, forming a
complete industrial system.

In 2005, Professor Yihuai Gao led a R&D team and
invested and established Alpha Fujian Company.

=)
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Alpha Fujian park was the first biotechnology park
project to be established in the East Overseas
Chinese Economic Development Zone in Ningde,
with a registered capital of RMB120 million. Over
the past decade, with the support and care of
various levels of committees, government, scientific
associations, and overseas Chinese organizations,
Alpha Fujian has launched more than 20 products,
including health products, high-quality foods, and
functional beverages. Since 2010, the developing
Alpha China company has accumulated an industrial
output value exceeding RMB12 billion, with a total
tax payment of over RMB530 million (excluding
policy exemptions). It has consumed and used a large
amount of agricultural, forestry, animal husbandry,
fisheries, and fungi products, making it the largest

“return-type high-tech enterprise sourcing from
agriculture” in Fujian Province. It is expected to
generate greater social and economic benefits in the
future.

In May 2023, Alpha Research and Innovation
Headquarters and Alpha Botanical Life Health
Innovation Research Project officially launched, with
plans to be fully established and put into production
by 2026. It will strongly promote Alpha Botanical
Life to become the first high-tech Sino-foreign joint
venture enterprise in Fujian Province specializing in
the research and development, production, sales,
medical services, health wellbeing, and health
services related to modern traditional Chinese
medicine and Chinese medicine formula granules.

1.7.2 Products

With a foundation in a professional research team,
the group relies on a marketing network covering
countries and regions such as Australia, the United
States, Singapore, South Korea, China, Thailand,
Myanmar, Indonesia, and more. Currently, the
group’s production of various products has
obtained certifications and international SGS safety
certifications from authoritative organizations
in multiple countries or regions, including the
Therapeutic Goods Administration (TGA) in Australia,
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the Health Sciences Authority (HSA) in Singapore, the
Chinese Health and Food Safety Authority, as well as
certifications in New Zealand, South Korea, Hong
Kong, Myanmar, and others, for pharmaceuticals,
health products, and foods.

Alpha’s comprehensive range of health products
is designed by integrating the resources of nature,
traditional Chinese medicine principles, and modern
biotechnology resources. Following the principles of
holistic, systematic, and targeted approaches, these
products harness the synergistic effects of active
ingredients from authentic raw materials, offering a
boon to the health of modern individuals.

The Ganopoly series of products are health foods
primarily made from extracts of Reishi mushrooms
and chitosan. They have been shown to possess
immune-regulating health benéefits.

1.7.3“Alpha Mode”

Alpha Group sources its raw materials for product
production from medicinal and edible fungi, natural
plants, marine organisms, and nutritional fruits
and vegetables, primarily obtained from the land
and marine resources in the vicinity of Ningde and
Gutian regions. If local farmers lack the necessary
technical knowledge and methods, they can acquire
them through Alpha’ s demonstration base in Gutian
. This approach not only addresses the company’ s
raw material needs but also enhances the economic
income of local farmers, effectively solving their
livelihood issues through a “teaching them to fish”
approach.

The purchased raw materials are refined into a range
of health foods, skincare products, and nutritional
fruits and vegetables using Professor Gao’ s patented
extraction technology (secondary industry, industrial
sector). These products are then distributed through
the company’ s network of over 1,000 chain stores
and marketing personnel (tertiary industry, service
sector), with the generated revenue being reinvested
into the primary industry. In 2015, Alpha’ s statistical
data revealed that the company supported 30
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surrounding villages and 4,610 households of
farmers, purchasing 15,000 tons of raw materials for
company products, resulting in a direct monetary
value of RMB260 million.With the rapid growth of
the company, increasing market recognition of Alpha
products, and the expansion of the marketing team,
Alpha can assist even more farmers in addressing
agricultural issues.

The comprehensive industrial model established by
Alpha Group, known as the “Biological Resources-
Biological Technology-Biological Industry-Biological
Economy” model, was first summarized, and
defined as the “Alpha Model” under the “Scientific
Development Concept” in the new era by the Fujian
Academy of Social Sciences in 2010. This model was
published in journals and magazines affiliated with
the Academy and the State Council, drawing the
attention of the National Committee and leaders at
various levels. During a visit to the Alpha Park by a

“Research Team” composed of important leaders
from Fujian Province, they issued instructions to

“strengthen and expand the biotechnology industry
in Fujian and promote the development of the
biological industry in Fujian.”

After more than a decade of practical experience,
the “Alpha Model, which represents a new form of
agricultural industrialization and a modernization
of rural sources in the field of “three agriculture.” It
also provides an effective path for China’ s economy
to transition to Industry 4.0, yielding significant
social, economic, and “three agriculture” benefits.
Alpha has achieved the integration, upgrading,
and transformation of the first, second, and third
industries, thus driving sustainable economic
development, and have set an example for others to
follow.
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From relatively humble beginnings 75 years
ago, Silver Fern Farms has transformed into a truly
international food company.

The company started in 1948, when a small group
of red meat farmers from Otago came together and
decided to form a Co-operative which was then called
the Primary Producers Co-operative Society, or PPCS.

The objective of this group of farmers was simple:
they wanted greater oversight and involvement in the
processing and marketing of their livestock, which up
until that point was kept at arm’ s length.

In the early years of PPCS, the company’ s exports
largely went to British consumers in relatively simple
cuts. Now the company exports sheepmeat, beef
and venison to over 60 different markets and regions
around the world, and with many different product
specifications.

One major development in the history of the
company was its re-branding from PPCS to its current
name.

In 2008, PPCS staff circulated potential new brands
to their customers around the globe, who were asked
to identify the brand that they believe best represented
New Zealand and the company. Following that
feedback, the company became known as Silver Fern
Farms, with the silver fern having a strong connection

to New Zealand’ s national identity.
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Another significant development came in 2016,
when Silver Fern Farms entered into a partnership
with Shanghai Maling Aquarius.

When announced in December 2016, the new
arrangement with Shanghai Maling Aquarius aimed
to deliver a strong and sustainable capital structure,
an acceleration of Silver Fern Farms Plate to Pasture
strategy, and the capital to invest in optimising the
company’ s production facilities and capability.

Theintentions of the partnership have largely borne
out, and Silver Fern Farms is one of the top twenty
largest companies in New Zealand.

Itis also deeply connected to the rural communities
of New Zealand. In peak season, Silver Fern Farms
employs over 6000 people across 14 processing sites
and hubs, and connects to a network of over 16,000
farmer suppliers across New Zealand.

The company has recently refreshed its Plate to
Pasture strategy and has a new purpose of Creating
Goodness from the Farms the World Needs. The
purpose and strategy represent a shared vision to
build a successful, resilient, and sustainable business,
creating enduring value for all of Silver Fern Farms’
varied stakeholders.

To achieve this, the company is building in-market
capability, deepening our knowledge of consumers
and building new products and pathways to market.
Over the next few years, the company also has plans to
modernise its core digital and physical assets, and at
the same time streamline our systems and processes.




02.

REZR5TA
R1ER

Economic
Development in China




hEBRAtRE AN, WYR

SE—KE. RSAZE_KE. INCHEES
—KE. MBAINARFZKE, KERKREMAR
BTIUE , B RN 5| MR 5T 2 kIR R

=
o

20225, FEINEHEOTMEZEBM
HRZRE, BHOME. RE. WEET
RA. 2EHEORBEERRKL0F1ZTXR
O, EE6FRIFERAE—RYRZEML
SERYHEOSE1420678127T, b EFEHEK
7.7%, EFLESEHEM LM TREEK,
BRI T 3814,

HOFE, 2022FFREEYH 0239654
275, 18410.5%, KPHRER M. FREE M. B
BN SEFFEMRRT mE OERYBI

@ e

China has grown into the world’ s second-largest
consumer market, the largest trader in goods,
the second-largest trader in services, the holder
of the largest foreign exchange reserves, and the
second-largest economy in the use of foreign
capital. Continuously strengthening its status as an
economic and trade powerhouse, China has become
the backbone and leader of economic globalization.

In 2022, China’ s foreign trade, despite facing multiple
unexpected challenges, withstood the impact,
and saw simultaneous improvements in the scale,
quality, and efficiency in its imports and exports. The
total value of imports and exports surpassed the 40
trillion RMB mark for the first time, maintaining its
position as the world’ s top goods trading nation for
the sixth consecutive year. The total value of goods
imports and exports for the year reached RMB42.07
trillion, representing a 7.7% increase compared
to the previous year. This growth, achieved on the
basis of a high previous-year base, demonstrates
remarkable resilience of China’ s foreign trade.
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China’s goods exports in 2022 amounted to
RMB23.9654 trillion, showing a growth of 10.5%. The
export growth of green, low-carbon products such
as solar cells, lithium batteries, and EV exceeded
60%, indicating a rapid expansion of new export
drivers. According to the latest data, China’ s current
share of the international export market is 14.7%,
maintaining its position as the world’ s top exporter
for the 14th consecutive year.

China’ s goods imports in 2022 reached RMB18.1024
trillion, showing a growth of 4.3%. The import
of intermediate products increased by 7.5%,
contributing to an overall import growth of 5.9%.

In 2022, China’ s total trade in services amounted to
RMB5.98trillion, marking a year-on-year growth of
12.9% and maintaining its position as the world’ s
second-largest for the ninth consecutive year.
Service exports reached RMB2.85224 trillion, with a
growth of 12.1%; while service imports amounted to
RMB3.12795 trillion, with a growth of 13.5%.

In 2022, China’ s foreign investment scale reached
a historic high, continuing its stable growth trend
from the double-digit increase in 2021. The actual
utilization of foreign investment exceeded RMB1.2
trillion for the first time, marking a year-on-year
growth of 6.3%. Investments from various source
countries showed widespread increases. According
to the World Investment Report 2023 by the United
Nations Conference on Trade and Development
(UNCTAD), FDI growth in China reached to USD189.1
billion, growing by 21%. It made China the second
largest host economy of FDI inflows in the world.
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3.1.1 Developed Transportation
Infrastructure Network

China is building an efficient transportation network
in line with international standards. In recent years,
China’ s integrated three-dimensional transportation
network has improved significantly in both scale and
quality. During the 14th Five-Year Plan period, China
embarked on the new path toward a transportation
power. It has put more emphasis on the optimization
of transportation layouts, network quality and
efficiency, the elimination of bottlenecks, and
capacity and connectivity improvement of
international transport corridors.

Land Transportation Network

The ever-advancing networks of railways and
roadways in China form a multi-layered traffic
network extending in all directions.

1. Railways. By the end of 2021, China’s rail
network had grown to 150,000 kilometers,
road density reaching 156.7 kilometers per
10,000 square kilometers. Passenger volume
hit 2.612 billion trips and passenger turnover
reached 956.781 billion person-kilometers. In
2021, railway haulage achieved 4.774 billion
tons, and cargo turnover 3.3238 trillion ton-
kilometers. China is one of the few countries in
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the world equipped with high-speed railways,
leading in high-speed rail construction with
operational high-speed rail mileage increasing
every year. In 2021, the figure reached 40,000
kilometers.

2. Highways. By the end of 2021, the total mileage
of highways in China had reached 5.2807 million
kilometers and the density 55.01 kilometers
per 100 square kilometers. The mileage of
expressways had reached 169,100 kilometers.
In 2021, China’ s road passenger turnover was
362.754 billion person-kilometers; its road
freight turnover stood at 6,908.765 billion
ton-kilometers. The rapid development of
road infrastructure has significantly improved
road traffic capacity, transport efficiency, and
logistics development.

Shipping Network

China has gradually improved the class and increased
the mileage and harbor capacities of its inland
waterways. It has ranked first in terms of seaport
connectivity across the world. As of the end of 2021,
China’ s inland waterway had a navigable mileage of
127,600 kilometers with 14,500 kilometers of third-
class waterways and above, and 2,659 berths with
a handling capacity of 10,000 tons and above with
2,207 in coastal ports.

Aviation Network

In 2021, there were 248 transportation airports in
China (excluding Hong Kong, Macao, and Taiwan).
China saw 4,864 routes of regular flights, including
4,585 domestic routes and 279 international
routes. Airlines had scheduled flights to 60 cities
in 41 countries. China had signed 128 bilateral air
transport agreements with other countries or regions
as of the end of 2021.

3.1.2 Stable and Ample Energy Supply

By the end of 2021, the installed capacity of power
generation across China was 2.38 billion kilowatts,
a year-on-year increase of 7.9%. Specifically, the
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non- fossil based installed capacity was 1.12 billion
kilowatts, a year-on-year increase of 13.4% and
accounting for 47.0% of the total, which was up 2.3%
year on year. In terms of types, the installed capacity
of hydropower amounted to 390 million kilowatts,
accounting for 16.4% of the total. The installed
capacity of grid - connected wind power reached 330
million kilowatts, accounting for 13.8% of the total,
and that of grid-connected solar power was 310
million kilowatts, accounting for 12.9% of the total.

3.1.3 Rich Natural Resources

China abounds in natural resources. With respect to
mineral resources, 173 kinds of mineral deposits had
been discovered nationwide by the end of 2020. In
2021, the maritime economy contributed more than
RMBS trillion in the GDP for the first time to reach
RMB9,038.5 billion, an increase of 8.3% over the
previous year. It contributed 8.0% to the growth of
the national economy and accounted for 15.0% of
the GDP of coastal areas.

3.1.4 Extensive Communication
Infrastructure and Network Coverage

China has built up a strong information
communication industry from scratch. The
communication infrastructure and the capacity
for independent innovation have improved
significantly. China has already established the
world’ s largest 4G network, with more than 99% of
administrative villages connected by optical fiber
and 4G. Meanwhile, China is steadily advancing
5G infrastructure and 5G commercial applications.
China will keep strengthening basic network
facilities featuring the gigabit fixed and mobile
network, improving universal telecommunications
services, and vigorously promoting application and
innovation.
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In August 2023, China’ s State Council released a new
set of opinions on boosting foreign direct investment
in China. The document, titled The Opinions of the
State Council on Further Optimizing the Foreign
Investment Environment and Intensifying Efforts to
Attract Foreign Investment (the Opinions), contains
a 24-point list of pragmatic measures for attracting
foreign investments.

The Opinions provide clear directives to tackle
challenges faced by foreign companies in China,
from unequal access to government procurement to
cumbersome cross-border data transfer procedures.
It is expected to serve as a guide to implement
specific policies to increase support and improve
business confidence among foreign companies.

On top of that, China’s MOFCOM is conducting
a special review of regulations and measures to
overhaul or abolish unreasonable differential
treatment of domestic and foreign-funded
businesses.

It’s to China’ s hope that investors from various
countries can fully experience the determination
of the Chinese government to expand its openness
through these policy measures and enjoy the
dividends brought about by the implementation of
these policies, achieving mutual development with
the Chinese economy.
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Highlights of the Opinions

I. Improving the quality of utilizing
foreign investment

Firstly, intensifying the introduction of foreign
investment in key fields. In terms of R&D centers,
the Opinions support foreign investors to set up
R&D centers in China and collaborate with domestic
enterprises on technology R&D and industrial
application. The Opinions also encourage foreign-
invested enterprises and the R&D centers established
thereby to undertake major scientific research
projects. In terms of biomedicine, the Opinions
encourage foreign-invested enterprises to carry out
clinical trials of cell and gene therapy medicines
that are already listed overseas within the territory
of China according to the law, so as to accelerate
the import of high-quality medicines. In terms
of vocational education, the Opinions welcome
vocational education and training in advanced
manufacturing, modern services, digital economy
and other fields, and supports foreign-invested
enterprises to carry out vocational education and
training in collaboration with all kinds of vocational
colleges and vocational training agencies.

Secondly, expanding opening up in the service
industry. The Opinions encourage portfolio pledge
financing of intellectual property, equity and related
entity assets, and supports the exploration of
intellectual property securitization in a standardized
manner. It calls for efforts to orderly expand the
pilot of transferring shares in equity investment and
venture capital, and the pilot of opening up value-
added telecommunication services to other areas.

Thirdly, broadening channels for attracting foreign
investment. The Opinions encourage qualified
foreign investors to establish investment companies
and regional headquarters, and the latter may
enjoy treatment as foreign-invested enterprises in
accordance with relevant regulations. Meanwhile,
in order to give full play to the Qualified Foreign
Limited Partnership (QFLP), the Opinions advise
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expanding the QFLP and establishing a sound QFLP
foreign exchange management facilitation system.

Fourthly, supporting the gradient transfer of foreign-
invested enterprises. The Opinions support foreign-
invested enterprises to transfer industries from
China’ s eastern regions to central and western
regions, northeastern regions, and border area. For
foreign-invested enterprises that carry out overall
gradient transfers within China, supervision shall
be conducted based on the credit rating obtained
from the Customs authorities where the enterprise is
originally located.

Fifthly, providing better service to foreign-invested
projects. The Opinions call for efforts to improve
the mechanism for establishing task-forces for key
foreign investment projects, strengthen support
in terms of factors, policies and services. It also
introduces policies and measures to promote green
power certificate trading and cross-provincial green
power trading.
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Il. Guaranteeing the national treatment
for foreign-invested enterprises

Firstly, guaranteeing the participation of foreign-
invested enterprises in government procurement
according to the law. The Opinions require relevant
policies and measures to be introduced as soon as
possible to further clarify the specific standards for

“manufactured in China”. Special inspection shall
be conducted to guarantee the fair participation
of business entities in government procurement
activities, and illegal acts of differential treatment
against foreign-invested enterprises shall be
investigated. It is imperative to improve government
procurement methods so as to support foreign-
invested enterprises in China to develop world-
leading innovative products.

Secondly, supporting foreign-invested enterprises
to participate in the formulation of standards on an
equal footing according to the law. The Opinions
call for full-process information disclosure in
standard formulation and revision. It encourages
foreign-invested enterprises to develop enterprises
standards on their own or in conjunction with other
enterprises, and provide standardization services.

Thirdly, ensuring that foreign-invested enterprises
can equally enjoy supporting policies. The Opinions
clearly states that, unless otherwise provided in
laws and regulations or relating to national security,
supportive policies introduced by all regions in China
shall not exclude or discriminate against foreign-
invested enterprises and their products and services
under the pretext of limiting brands or using foreign
brands, nor shall any additional conditions be set
for foreign-invested enterprises to enjoy supportive
policies thereof.
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lll. Continuously strengthening the
protection of foreign investment

Firstly, focusing on the enhancement of the foreign
investment protection mechanism, and in response
to cases where malicious online activities severely
affect the normal operations of businesses, the
Opinions explicitly state the resolute determination
to combat malicious actions that disseminate
false information, infringement, and other harmful
practices that encroach upon the legitimate rights
of foreign investors through the internet. The
Opinions propose as well to establish and improve
the provincial-level complaint and coordination
mechanism for foreign investment enterprises to
address issues involving multiple departments or
measures related to policies and systems.

Secondly, the Opinions center on bolstering
administrative protection of intellectual property
rights, aiming at addressing concerns such as the
difficulty faced by foreign investment enterprises
in protecting product intellectual property
rights at trade shows, and the challenges in
safeguarding intellectual property rights in the
field of pharmaceutical procurement. The Opinions
propose supporting various regions in establishing
intellectual property workstations affiliated with
trade shows, which would handle intellectual
property applications for exhibited products,
including copyrights, patents, trademarks, and
more. Enterprises participating in pharmaceutical
procurement activities are also required to
voluntarily commit to not violating patent laws and
other legal regulations.

Thirdly, the Opinions stress the importance
to increase the administrative enforcement of
intellectual property rights. This responds to the
demands of foreign-funded enterprises seeking
stronger enforcement of intellectual property
rights and faster handling of intellectual property
cases. The Opinions suggest conducting specialized
enforcement actions against cross-regional and
chain-like acts of infringement and illegal activities,
while establishing an integrated online and offline
enforcement mechanism and simplifying procedural
requirements as needed.

Fourthly, the Opinions focus on standardizing the
development of foreign trade and economic policies
and regulations. In response to concerns raised
by foreign investment enterprises about the lack
of transparency in certain foreign-related policies
and insufficient consideration of their issues, the
Opinions propose that foreign trade and economic
policy measures should, in accordance with the law,
solicit the opinions of foreign-funded enterprises
and reasonably establish transition periods for newly
introduced policy measures.
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IV. Enhancing the level of
investment operation facilitation

Regarding the policy for the residence of foreign
employees, the Opinions propose to provide
convenience for the entry and residence of foreign
senior executives, technical personnel, and their
families of foreign investment enterprises, and to
facilitate the permanent residence application for
foreign senior management and technical talents
hired and recommended by qualified foreign
investment enterprises. Facilitation measures
include improving the convenience of the application
of permanent residence identity cards for foreigners
in scenarios such as public transportation, financial
services, medical insurance, and internet payments
are also mentioned.

In terms of cross-border data flow, the Opinions
propose to establish a green channel for qualified
foreign investment enterprises to efficiently conduct
outbound security assessments of important data
and personal information and explore the formation
of a general data list that can freely flow in pilot areas
such as Beijing, Tianjin, Shanghai, and the Greater
Bay Area of Guangdong, Hong Kong, and Macao.

Regarding law enforcement inspections, the
Opinions suggest further reducing the sampling ratio
and frequency for foreign investment enterprises
with low credit risk and support the coordination
of law enforcement inspection matters related to
enterprises in regions that meet the conditions,
aiming to achieve measures such as ‘one entry,
multiple inspections.’

In terms of service guarantee, the Opinions propose
to establish and improve the round-table meeting
mechanism and a coordinated mechanism for key
foreign-funded project task forces at all levels,
and timely coordinate and resolve difficulties
and problems encountered in project signing,
construction, and production.

&)
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V. Increasing financial and tax support
for foreign investment enterprises

In response to the suggestions of foreign investment
enterprises to strengthen financial and tax support,
the Opinions focus on strengthening the funding
guarantee for foreign investment promotion and
propose measures such as increasing support for
foreign-invested flagship projects through the
central special fund for foreign economic and trade
development, enhancing investment attraction
services for key industrial chains, and providing
support for investment projects of key multinational
companies.

Focusing on encouraging foreign investment
enterprises to reinvest in China domestically,
the Opinions propose specific measures for the
implementation of policies that temporarily exempt
the withholding income tax on profits reinvested by
foreign investors within China.

Focusing on implementing relevant tax incentives for
foreign investment enterprises, the Opinions suggest
guiding and assisting foreign-funded research and
development centers to enjoy import tax incentives
for supporting technological innovation and
value-added tax refunds for purchasing domestic
equipment.

Focusing on supporting investments in areas
encouraged by China, the Opinions propose
measures to support regions in implementing
complementary incentive measures for foreign
investment enterprises that comply with the Catalog
of Industries for Encouraging Foreign Investment.
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VI. Improving the methods for promoting
foreign investment

Only by understanding better in China, can foreign
investors invest better in China. To better introduce
China’ s development and investment opportunities
to foreign investors and guide local areas to promote
investment, the Opinions propose measures
to continuously build the ‘Invest in China’
brand, strengthen the allocation of personnel for
foreign investment promotion, and accelerate the
establishment of a diversified foreign investment
promotion work system.

In terms of facilitating overseas investment
promotion work, the Opinions suggest that multiple-
entry business visas could be issued to relevant
foreign personnel key foreign investment projects as
needed.

To expand channels for investment promotion,
the Opinions propose measures to strengthen
the connections between Chinese Embassies and
Consulates in important investment-attracting
countries or regions and their key enterprises, to
enhance cooperation and connection with overseas
economic, trade, and investment promotion
organizations.

In terms of optimizing the evaluation of foreign
investment promotion, the Opinions propose to
establish and improve an effectiveness evaluation
system for foreign investment promotion,
emphasizing the contribution of investment
attraction to economic and social development.
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3.3.1 Influential Exhibitions

China hosts increasingly diverse foreign investment
promotion activities. Central and local governments
proactively establish exhibition platforms and
expand channels for foreign investment promotion.
At the national level, MOFCOM promotes investment
and trade exhibitions like the China International
Import Expo, China International Fair for Investment
& Trade, and Central China Investment and Trade
Exposition. These events unleash the full potential of
exhibitions by gathering governmental, institutional,
and corporate resources. These events provide
platforms for foreign investors to better understand
the investment environment in different parts of
China and engage in negotiation and collaboration.

China International Import Expo

China International Import Expo (CIIE) is the world’ s
first large-scale national expo themed on import.
Holding the CIIE is a strategic move for China in its
new round of high-level opening-up and a significant
measure to open its market to the rest of the world.
The CIIE is conducive to the strengthening of trade
and economic cooperation among countries. It is
also a driving force for the growth in global trade
and the world economy, and it helps to build a more
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open world economy.

The CIIE has two components: the exhibition
and forum-the Country Exhibition, the Business
Exhibition and the Honggiao International
Economic Forum. The CIIE has been successfully
held in Shanghai for six times with a total volume
of transactions over USD420 billion. It has become
the platform respectively for the four tasks of
international procurement, investment promotion,
cultural exchanges, and open cooperation, as well as
an international public product shared around the
world. The Business Exhibition at the Sixth CIIE was
held from November 5 to 10, 2023.

Official website: http://www.ciie.org

China Import and Export Fair

The China Import and Export Fair, also known as the
Canton Fair, was founded in the spring of 1957 and is
held every spring and autumn in Guangzhou. It is the
most reputable comprehensive international trading
event with the longest history, the largest scale, the
most complete range of exhibits, the most buyers
participating, the widest range of countries and
regions, and the highest trading volume in China. It
has been successfully held for 134 sessions.

The Canton Fair has enhanced trade exchanges
between China and the world, and demonstrated
China’ s image and achievements of development
. It serves as an outstanding platform for Chinese
enterprises to explore the international market
and an exemplary base for implementing China’s
strategies of developing foreign trade. With many
years of development, the Canton Fair has become
the first and foremost platform for promoting
China’ s foreign trade, and known as a barometer
and wind vane of the foreign trade sector. It is the
window, epitome and symbol of China for opening
to the outside world.

Official website: http://www.cantonfair.org.cn
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China International Fair
for Trade in Services

To enhance the international competitiveness of
the service industry and service trade, and give full
play to their role in accelerating the transformation
of the economic development model, the China
(Beijing) International Fair for Trade in Services,
which has been jointly hosted by MOFCOM and the
Beijing Municipal People’ s Government since 2012,
was renamed the China International Fair for Trade
in Services in 2019. As China greets a new era for
economic development, the fair has also stepped
into a new upgraded stage. In 2020, the shortform of
the name was changed from Beijing Fair to CIFTIS.

The CIFTIS (including the former Beijing Fair) has
been successfully held for eleven sessions and
become an important platform for spreading ideas,
coordinating supply and demand, sharing business
opportunities, and promoting common development
in the field of international service trade. It is one of
the largest comprehensive exhibitions in the field
of service trade around the world and a leading
exhibition in service trade in China.

Official website: http://www.ciftis.org

China International Consumer
Products Expo

China International Consumer Products Expo
(hereinafter referred to as the “expo”), is the first
national expo with the theme of quality consumer
goods. The expo has been held in Hainan for three
sessions in May 2021, July 2022 and April 2023.
Focusing on building Hainan into an international
tourism consumption center, the expo gathers high-
end, innovative, high-quality and special products.
Bringing together world-renowned consumer
brands, it has become a high-end global quality
consumer goods display and trading platform
featuring different forms of business and categories
of products.

Official website: http://www.hainanexpo.org.cn
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China International Fair for
Investment & Trade

With the themes of “attracting FDI” and “going
global”, the China International Fair for Investment
& Trade (CIFIT) is China’s only international
investment promotion event targeting two-way
investment, and also the largest global investment
exhibition recognized by the Union of International
Fairs (UFI).

The CIFIT has been successfully held for 23 sessions
and become an international investment event
with global influence. In recent years, the CIFIT has
focused on the building of three important platforms
respectively for two-way investment promotion,
authoritative information publication, and
investment trend discussion. It is committed to the
international, professional, and brand development
for products, and building itself into an important
platform for high-level opening-up for China. Each
session of the CIFIT attracts organizations and
companies from over 50 countries and regions
around the world, as well as over 100,000 buyers
from more than 120 countries and regions.

Official website: http://www.chinafair.org.cn

Central China Investment
and Trade Exposition

The Central China Investment and Trade Exposition
(Central China Expo) focuses on industrial upgrades
and transformations as well as investment and trade
promotion. It gathers such activities as investment
and trade exhibitions, keynote forums, symposiums,
and investment project matchmaking. It serves
as a platform for the economic and technological
exchanges and cooperation among domestic and
foreign buyers, promoting all-round engagement
between central China and other regions in China
and around the world in terms of markets, capital,
and resources.
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With the approval of the State Council, the Central
China Expo has been held in turn by the six provinces
of central China (Hunan, Henan, Hubei, Anhui,
Jiangxi, and Shanxi) since 2006. It has been held for
13 sessions and become an important platform for
promoting the opening-up in the said six provinces
and strengthening regional and international
exchanges and cooperation. The expo provides
opportunities for traders and investors from home
and abroad to explore investment policies of central
China, obtain information on key projects and
conduct trade contacts for industrial development,
and italso serves as a display platform for enterprises
from all over the world, especially developing
countries and regions.

Official website: http://expocentralchina.mofcom.
gov.cn

3.3.2 Convenient Online Service Platforms
Invest in China

Invest in China (http://fdi.mofcom.gov.cn/) is an
online public service platform for China’ s investment
promotion activities. Serving domestic and foreign
governments, institutions, and enterprises, it aims
to provide more efficient and convenient online
services for foreign investors to invest in China and
Chinese enterprises to “go global”. Information
available on Invest in China includes News, Project
Database, Investment Environment, Legal Service,
Data Service, and IPAs.

Investment Project Information Database

The Investment Project Information Database (http://
project.mofcom.gov. cn/) is an information system
for two- way investment promotion projects that
gives equal priority to “introducing FDI” and “going
global”. By virtue of its large coverage, massive
information, widespread influence, and convenient
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inquiry, it is an efficient online service platform for
governments at all levels to attract investment, for
enterprises to conduct investment cooperation, and
for domestic and foreign investors to display and
promote their investment projects.

The Investment Project Information Database has
set up specific columns for projects released by
such entities as investment promotion agencies,
development zones and enterprises, making it
convenient for users to search and filter information
based on the type of entities publishing project
information. As of June 2022, the database had
included over 72,000 pieces of project information in
both Chinese and English from home and abroad.
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4.1 Enterprise Incorporation

MNeed to
obtain the » Appru{faL Dy e
relevant
Refuse : - r_elevant departments
applications for In line with licenses
licenses, business provisions In lhE_
registration and negative list of foreign
other related investment
z No need to
itemns £
obtain the
relevant
licenses
Submit
materials
v

.

ﬂ. Application form for incorporation
registration;
2. Designated or entrusted agent certificate;
3. Articles of incorporation;
4. Shareholder qualification certificate or
natural person identification;
5. Senior management employment certificate;
6. Certificate of appointment and identification
of the legal representative;
7. Certificate of place of operation;

8. Power of attorney for legal document service;
l\‘?. Other documents.

'

Administration for Market
Regulation—Submit materials at the
service window or via the online
enterprise registration system to apply
for registration, and start operation after
obtaining the business license

R Application form,
Information Application form, business license,
sharing copy of the certificates of
business license, relevant personnel,
approval and other
documents, etc. account-opening
certificates
Commercial Public security Tax department: Social Foreign
, i ; Account
department: department: Invoice application insurance exchange B
Information report Official seal and receipt registration registration opening

(52) s
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4.2 Customs

Import and

1. Declaration of export goods shall be made by the consignor
upon the arrival of the goods at Customs supervision areas
and 24 hours prior to loading.

v

export goods
declaration

Import consignees,
export consignors or
entrusted Customns
brokers submit
declaration forms made
of electronic means
[scanned copies of
attached documents
shall be submitted for
paperless declaration]

b

Declaration of import goods shall be made to the Customs by
the consignee within 14 days from the date of the declaration of
the arrival of the means of transport.

Declaration shall be made in accordance with the instructions

h

Examination by the
Customs

of the Customs on completing declaration forms.

Where the declaration is not accepted after examination by the
Customs, consignees and consignors or entrusted Customs

v

Other customs
clearance procedures

h J

brokers may make a declaration again after modifying data on
the declaration forms.

The necessary formalities, including Customs examination,

oL

»| inspection, quarantine, and manual review of documents, shall
be completed, and taxes shall be paid as required.
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4.3 Complaint Management for Foreign-invested Enterprises
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Appendix I:

PEARSHERFSEHRERERESR

Investment Promotion Agency of the

Ministry of Commerce of the People’ s

Republic of China (MOFCOM)

Address: 3F, Building 1, 28 Andingmen
Outer East Back Alley,
Dongcheng District, Beijing

Postal Code: 100731

Tel.: +86-10-64404512/64404514
Fax: +86-10-64515315
Website: http://fdi.mofcom.gov.cn/

(Invest in China)
MOFCOM Investment Promotion Agency:
http://www.cipainvest.org.cn/

EEHESHE

Beijing Municipal Commerce Bureau
Address: Building 5, Courtyard
57, Yunhe East Street,
Tongzhou District, Beijing

Postal Code: 100743

Tel.: +86-10-55579532
Fax: +86-10-55579538
Website: http://sw.beijing.gov.cn

IEETRZF(RHRS D

Beijing Investment Promotion Service Center

Address: 3F, Block F, Fuhua Mansion, 8
Chaoyangmen North Street,
Dongcheng District, Beijing

Postal Code: 100027

Tel.: +86-10-65541880
Fax: +86-10-65543161
Website: http://invest.beijing.gov.cn/

@ e
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Directory of Business Departments and Investment Promotion Agencies

LBHHSERS
Shanghai Municipal Commission of Commerce

Address: Building 7, 300 Shibocun
Road, Shanghai

Postal Code: 200125

Tel.: +86-21-23110742
Fax: +86-21-62751960
Website: http://sww.sh.gov.cn/

L ERERHEH R
(LBmaIMEHER# L)

Shanghai Foreign Investment

Development Board (Shanghai Overseas

Investment Development Board)
Address: 15F, New Town Mansion, 83
Loushanguan Road, Shanghai

Postal Code: 200336

Tel.: +86-21-62368800
Fax: +86-21-62368026
Website: http://www.investsh.org.cn/

EXTHSERS
Chongging Municipal Commission of Commerce

Address: Building 2, 162 Nanbin Road,
Nan’ an District, Chongging

Postal Code: 400060

Tel.: +86-23-62662711
Fax: +86-23-62663011
Website: SWw.cq.gov.cn



EXRTIRERERHE

Chongging Investment Attraction
and Promotion Bureau

Address: 5/6F, Building 6, Chongqing
Foreign Business District,
Yunshan South Road, Yubei
District, Chongging

Postal Code: 401120

Tel.: +86-23-63366615/18108305800

Fax: +86-23-63366619

Website: http://zsj.cq.gov.cn

EXmIMEIRERHER

Chongging Investment Promotion Association

Address: 9F, Foreign Trade Building, 65
Jianxin North Road, Chongging

Postal Code: 400020

Tel.: +86-23-67862888

Fax: +86-23-67960698

Website: www.cqgipa.com

AlLEEST

Hebei Provincial Department of Commerce

Address: 334 Heping West Road,
Xinhua District, Shijiazhuang,
Hebei Province

Postal Code: 050071

Tel.: +86-311-87909396

Fax: +86-311-87909350

Website: http://swt.hebei.gov.cn/

nx_html/index.html

At E R E{RHRS PO
Hebei Investment Promotion Service Center
Address: 334 Heping West Road,

Xinhua District, Shijiazhuang,
Hebei Province

Postal Code: 050071

Tel.: +86-311-87909195
Fax: +86-311-87909683
WHREEST

Department of Commerce of Shandong Province

Address: 6 Liyang Street, Shizhong District,
Jinan, Shandong Province

Postal Code: 250002

Tel.: +86-531-51763350
Fax: +86-871-63149574
Website: +86-531-51763211

LR & EFRg SR (R

International Investment Promotion

Agency of Shandong Province

Address: 319 Quancheng Road, Lixia
District, Jinan, Shandong Province

Postal Code: 250011

Tel.: +86-531-51763325
Fax: +86-531-51763576
Website: http://commerce.shandong.gov.

cn/col/col16916/index.html

IHEEST
Department of Commerce of Jiangsu Province

Address: 29 Beijing East Road,
Nanjing, Jiangsu Province

Postal Code: 210008

Tel.: +86-25-57710349

Fax: +86-25-57712072
Website: http://swt.jiangsu.gov.cn/



ABEERREERER D
Jiangsu International Investment

Promotion Center

Address: International Trade Building,
50 Zhonghua Road, Nanjing,

Jiangsu Province
Postal Code: 210001

Tel.: +86-25-57710464
Fax: +86-25-57710266
Website: http://www.iinvest.org.cn

ALEEST
Department of Commerce of Zhejiang Province

Address: Department of Commerce
of Zhejiang Province, 468
Yan’ an Road, Gongshu District,

Hangzhou, Zhejiang Province
Postal Code: 310006

Tel.: +86-571-87058222
Fax: +86-571-87051984
Website: http://www.zcom.gov.cn//

I E BRI R (EE D
Zhejiang International Investment
Promotion Center

Address: 466 Yan’ an Road, Hangzhou,
Zhejiang Province

Postal Code: 310006

Tel.: +86-571-28939319
Fax: +86-571-28939305
Website: http://www.zjfdi.com

@ e

EEEEST
Department of Commerce of Fujian Province

Address: 118 Tongpan Road, Gulou

District, Fuzhou, Fujian Province
Postal Code: 350003

Tel.: +86-591-87853616
Fax: +86-591-87856133
Website: http://swt.fujian.gov.cn/

RESEREERERD
Fujian International Investment
Promotion Center

Address: 5F, Building 3, Department of
Commerce of Fujian Province,
118 Tongpan Road, Gulou

District, Fuzhou, Fujian Province
Postal Code: 350003

Tel.: +86-591-87810615
Fax: +86-591-83839780
Website: http://swt.fujian.gov.

cn/fisgjtzcjzx/

["REEST

Department of Commerce of
Guangdong Province

Address: 13F, Guangdong Foreign Trade
Building, 351 Tianhe Road,
Tianhe District, Guangzhou,

Guangdong Province
Postal Code: 510620

Tel.: +86-20-38802165
Fax: +86-20-38802219
Website: http://com.gd.gov.cn/



I"HRERBRHE

Investment Promotion Bureau
of Guangdong Province

Address:

Postal Code:
Tel.:
Fax:

BEEEST

6F, Guangdong Foreign Trade
Building, 351 Tianhe Road,
Guangzhou, Guangdong Province

510620
+86-20-38819378/38896910
+86-20-38802234

Department of Commerce of Hainan Province

Address: 2F, Seat of the People’ s
Government of Hainan
Province, 9 Guoxing Avenue,
Haikou, Hainan Province

Postal Code: 570203

Tel.: +86-898-65330249

Website: http://dofcom.hainan.gov.cn/

BEEEREFLAER

Hainan International Business Council

Address: 4F, Annex Building of Hainan
Tower, 5 Guoxing Avenue,
Haikou, Hainan Province

Postal Code: 570203

Tel.: 4008-413-413

Fax: +86-898-66538983
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Appendix II:

2EIMERARIZIFRC

National Center for Complaints of

Foreign-invested Enterprises

Address: 3F, Building 1, 28 Andingmen
Outer EastBack Alley,
Dongcheng District, Beijing

Postal Code: 100731

Tel.: +86-10-64404523
Fax: +86-10-64515310
E-mail: fiecomplaint@cipainvest.org.cn

ALEIINBIRFRSDHIE

Office for Handling Complaints of
Foreign Investors of Hebei Province
Address: 334 Heping West Road,

Xinhua District, Shijiazhuang,
Hebei Province

Postal Code: 050071

Tel.: +86-311-87909310
Fax: +86-311-87909710
E-mail: swtfaguichu@163.com

EismibEgAEWRIFRD
Shanghai Foreign-Invested Enterprises
Complaints Coordination Center

Address: 29F, Shanghai Plaza, 138
Huaihai Middle Road,
Huangpu District, Shanghai

Postal Code: 200125

Tel.: +86-21-62199546
Fax: +86-21-62751423
Fax: eliseetang@shfia.cn

() e

ZEIMEIRAEWIDRTENERZR

DirectoryofinstitutionsthatHandlethe Complaintsof Foreign-invested Enterprises

HIEMEREEWRIFR
Zhejiang Provincial Service Center for
Complaints of Foreign-invested Enterprises

Address: 466 Yan’ an Road, Hangzhou,

Zhejiang Province
Postal Code: 310006

Tel.: +86-571-28995006
Fax: +86-571-28065055
E-mail: lynette.guo@zjfdi.com

I"EREI B R RR

Center for Complaints of Foreign-invested
Enterprises of Guangdong Province

Address: 6F, Guangdong Foreign Trade
Building, 351 Tianhe Road,
Tianhe District, Guangzhou,

Guangdong Province
Postal Code: 510620

Tel.: +86-20-38819399
Fax: +86-20-38802234
E-mail: touzi@gdcom.gov.cn
LR &I IR

Center for Complaints of Foreign
Investors of Shandong Province

Address: 158 Jingsi Road, Shizhong District,
Jinan, Shandong Province
Postal Code: 250001

Tel.: +86-531-86168384
Fax: +86-531-86868383
E-mail: ccpitsdcomplaint@163.com
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